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APPENDIX 
1-1-1 

 
Week 1, Day 1  
 

Class Survey 
 
“Raise your hand if…”  
 
-You have a favorite television show. (Optional: ask 2-3 students to share which ones) 
 
-You have a Facebook, Instagram or Twitter account 
 
-You have a favorite kind of music. (Optional: ask 2-3 students to share what kinds, such 
as genre or favorite songs or artists.) 
 
-You go on the internet at least once everyday, including smart phone or computer. 
 
-You text message someone everyday. 
 
-You read magazines or newspapers often. (Optional: ask 2-3 students to share which 
ones) 
 
-You are up-to-date with news stories 
 
-You have a favorite movie (or you like to go to the movies) 
 
-You play video games everyday. (Optional: ask 2-3 students to share which ones) 
 
-You get annoyed by t.v. commercials and advertisements  
 
-You have ever gotten offended by something you have seen or heard on t.v., or the radio. 
 
-You believe that t.v. is factual and/or truthful.  
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1-1-2 

Week 1, Day 1  
Vocabulary 

 
Media: forms or ways of communication. 
 
Examples: television, movies, radio, music, video games, social media (Facebook, 
Instagram, Twitter, etc), journals, magazines, newspapers, news stories,  books, 
commercials/ advertisements, internet, etc. 
 
Literacy: the ability to read 
 
Example: Someone who is literate can read a book.  
 
Media Literacy: the ability to read various (many) forms of communication. 
 
Examples:  
-We know that a certain type of movie (comedy, murder/ horror, love story, etc) will have 
certain characteristics or traits that make it that type of movie. 
-We are aware of different strategies companies use to persuade us to buy products. 
-We understand a song’s main message, taking into account  the song’s words and 
sounds.  
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(Week 1, Day 1)          1-1-3 

 
Old Spice. (2010). [online image]. Retrieved from http://slingshotsponsorship.com/utilising-nostalgia-
revive-brands/ 

Magazine Advertisement 
Students discuss:  

1. What do you see?  
Possible answers: a horse, a man with his shirt off, muscles, “smell like a man, man”, 
“old spice”, the ocean, holding a bottle… (hard to see, but diamonds are falling off the 
bottle) (List visual elements on the board as students generate them.)  
2. What is being sold? How do you know?  
Possible answers: Old Spice, deodorant, body wash, a bottle of something, something for 
men 
It has the words “Old Spice and Man”, I know Old Spice is for men, Old Spice sells 
deodorant, He’s holding a bottle of something, it says “smell.”  
(List student answers on the board) 
3. What do you like about the ad?  
Possible answers: It’s funny, It’s creepy in a funny way, It’s entertaining, etc 
3. Is there anything that seems weird in the ad? (Why is he not wearing a shirt? 
Why is he on a horse? Why are diamonds falling from the body wash?  Why use the 
word Man twice? ) Have an open-ended discussion with students about how each of 
these traits contribute to “manliness.” Ask students: How do we see men, according to 
this ad? Should manliness be defined in this way? Why or why not?  
 
Created by Hale (2014).  



! 107!

2-1-1 
Week 2, Days 1-5 
 

Five Key Questions/ Five Core Concepts of Media Literacy 
 
 
 
1. Who created this message? 
All media messages are constructed. 
 
 
2. What techniques are used to attract my attention? 
Media messages are constructed using a creative language with its own set of rules. 
 
 
3. How might different people understand this message differently from me? 
Different people experience the same message differently. 
 
 
4. What lifestyles, values, and points of view are represented in, or omitted from, this 
message? 
Media have embedded values and points of view. 
 
 
5. Why was this message sent? 
Most media messages are organized to gain for profit and/or power.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Adapted from Jollis, T. & Thoman, E. (2005). CML media lit kit. The Center for Media Literacy. Retrieved 
from www.medialit.org.  



! 108!

Week 4, Day 3          4-3-1 
 
Magazine Ad 1: The Cover of Seventeen Magazine 
 
 
 
Sample Questions 
 
KNOWLEDGE 
What words stand out to you in this ad? Who is 
the girl on the cover? (Does anyone know 
anything about her?)  
 
COMPREHENSION 
Provide examples of what this magazine is going 
to tell you about, according to the cover.  
   
APPLICATION 
Is this magazine designed for men or women? 
How do you know? Is it designed for a particular 
kind of woman? If so, what should women be 
like?  
 
ANALYSIS 
What is important, according to the magazine cover? How do you know? Who gets to 
decide this?   
       
SYNTHESIS 
Sketch the same Seventeen-style cover but geared for men. What captions would you 
include? Who would be on the cover? Why? What does this tell you about how we define 
men and women?  
     
EVALUATION     
Do you think this magazine contains valuable information? Why or why not? Does this 
magazine accurately reflect a wide audience? Why or why not?  Who is missing?  
 
 
 
 
 
 
 
Seventeen Magazine. (2014) [online image]. Retrieved from 
http://www.hearst.com/magazines/seventeen 
 
Created by Hale (2014).  
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Week 4, Day 3          4-3-1 
 
Magazine Ad 2: Dolce and Gabbana 

 
Sample Questions 
KNOWLEDGE:  What is the brand name? (Does anyone know what it sells?) What are 
people wearing?  
 
COMPREHENSION:  Summarize what is happening in this picture. Describe how the 
woman is positioned, as compared to the men.  
   
APPLICATION: If you did not know the Dolce and Gabbana brand, what would you 
predict they sell, according to this picture?  
 
ANALYSIS: According to this image, how is gender defined? Who has power or control, 
men or women? 
  
SYNTHESIS: Develop a story line, based on this image. What has happened to get to this 
scene?  
 
EVALUATION: Aside from products, what other messages are you being “sold” from 
this image? Why would Dolce and Gabbana choose this image to advertise their 
products?    
 
Dolce and Gabbana. (2007). [online image]. Retreieved from www.coloribus.co 

Created by Hale (2014).  


